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(7) C. Markides: Game-Changing Strategies: How to Create new market space in
established industries by breaking the rules, San Francisco: Jossey Bass, 2008

Translated into Russian, Chinese, Turkish and Indonesian.

(8) C. Markides: Organizing for the New Normal: Prepare your company for the
journey of continuous disruption, London: Kogan Page, April 2021. (Translated
into Italian, Spanish, Portuguese, Chinese and Hungarian and licensed to EBSCO
(Business Book Summaries).



https://www.amazon.co.uk/Organizing-New-Normal-Continuous-Disruption/dp/1398600792/ref=sxts_sxwds-bia-wc-rsf-lq2a1_0?cv_ct_cx=organizing+for+the+new+normal&dchild=1&keywords=organizing+for+the+new+normal&pd_rd_i=1398600792&pd_rd_r=2fb19b05-56e0-4a6a-a220-d06973b26e48&pd_rd_w=XFJl5&pd_rd_wg=QBFdY&pf_rd_p=9729b33d-847e-45d9-aed3-3ca2b55e896f&pf_rd_r=997GHGK4C7DMXZM3R6AB&psc=1&qid=1619256442&sr=1-1-22a6e085-98be-41d5-a416-4c8c5c75905e
https://www.amazon.co.uk/Organizing-New-Normal-Continuous-Disruption/dp/1398600792/ref=sxts_sxwds-bia-wc-rsf-lq2a1_0?cv_ct_cx=organizing+for+the+new+normal&dchild=1&keywords=organizing+for+the+new+normal&pd_rd_i=1398600792&pd_rd_r=2fb19b05-56e0-4a6a-a220-d06973b26e48&pd_rd_w=XFJl5&pd_rd_wg=QBFdY&pf_rd_p=9729b33d-847e-45d9-aed3-3ca2b55e896f&pf_rd_r=997GHGK4C7DMXZM3R6AB&psc=1&qid=1619256442&sr=1-1-22a6e085-98be-41d5-a416-4c8c5c75905e
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C. Markides, "Diversification, Restructuring and Economic Performance,"
Strategic Management Journal, Vol. 16, No.2, February 1995, pp. 101-118.
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C. Markides: “Hidden Agenda,” People Management, 28 September 2006, pp.
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C. Markides and W. Chu: “Innovation through ambidexterity: How to achieve the
ambidextrous organization,” Chapter 19, pp. 324-342, in: Handbook of Research
on Strategy and Foresight, (Laura Anna Costanzo and Robert Bradley MacKay,
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C. Markides: “Competitive Strategy Research’s Impact on Practice,” Handbook
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agility,” chapter 6 (pp. 85-98) in L. Heracleous and C. Prange (eds.): AgilityX:
How organizations thrive in unpredictable times,” Cambridge University Press,
2018.
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C. Markides, D. Oyon, M. Schnegg, T. Davila (2019): “Firms need new ways to
monitor their environment,” Think at London Business School, 12 August 2019

C. Markides (2019): “Exit or Voice are not the only options,” Journal of
Management Inquiry, 28 (3): 278
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C. Markides: Granting Autonomy without losing control, Strategy + Business,
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https://hbr.org/2022/06/dont-confuse-strategy-with-lofty-goals?ab=hero-subleft-1



https://www.london.edu/think/three-reasons-why-your-strategy-could-fail
https://www.forbes.com/sites/lbsbusinessstrategyreview/2020/04/28/how-to-convince-people-that-a-crisis-is-also-an-opportunity/?sh=375a65a230f8
https://www.strategy-business.com/article/Creating-the-right-kind-of-urgency-to-bring-about-change?gko=1d2cd
https://www.forbes.com/sites/lbsbusinessstrategyreview/2021/03/12/leading-from-afar-giving-autonomy-without-losing-control/?sh=7213f0e36238
https://onlinelibrary.wiley.com/doi/full/10.1111/joms.12580
https://onlinelibrary.wiley.com/doi/full/10.1111/joms.12580
https://ceoworld.biz/2021/04/23/responding-to-disruption-the-right-attitude-is-key/
https://blog.shrm.org/executive/blogpost/The-Right-Way-to-Create-Urgency-for-Change
https://www.strategy-business.com/article/Granting-autonomy-without-losing-control?gko=b52b3
https://trainingindustry.com/articles/diversity-equity-and-inclusion/a-sense-of-belonging-how-to-make-people-feel-part-of-your-tribe/
https://trainingindustry.com/articles/diversity-equity-and-inclusion/a-sense-of-belonging-how-to-make-people-feel-part-of-your-tribe/
https://hbr.org/2022/03/how-to-choose-the-right-ecosystem-partners-for-your-business?ab=hero-subleft-3
https://hbr.org/2022/03/how-to-choose-the-right-ecosystem-partners-for-your-business?ab=hero-subleft-3
https://hbr.org/2022/06/dont-confuse-strategy-with-lofty-goals?ab=hero-subleft-1
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Innovation Wave, Bettina von Stamm, editor, (Chistester, UK: John Wiley and
Sons, 2003).

C. Markides: “Racing to be second: Innovation through imitation,” in The Future
of the Multinational Company, Birkinshaw, J. et. al (eds.), Chistester (UK): John
Wiley, 2003, pp. 211-221.

Ji-Hwan Lee and C. Markides: “Portfolio Restructuring Based on Strategic
Relatedness between Businesses: A Suggestion for the Chaebol,” chapter 9 (pp.
249-276) in Competition and Corporate Governance in Korea: Reforming and
Restructuring the Chaebol, (Sung-Hee Jwa and In Kwon Lee, editors),
Cheltenham, UK: Edward Elgar, 2004.

C. Markides: “What is Strategy and How do you know if you have one?” pp.
48-56, Financial Times Handbook of Management , 3™ edition, (Stuart Crainer
and Des Dearlove, editors), London: Pearson Education Ltd, 2004.

C. Markides: “How to create the industries of the 21* century,” chapter 11 (pp.
203-220) in: Strategy, Innovation and Change, (Robert Galavan, John Murray and
C. Markides, eds.), Oxford: OUP, 2008.

C. Markides and W. Chu: “Innovation through ambidexterity: How to achieve the
ambidextrous organization,” Chapter 19, pp. 324-342, in: Handbook of Research



on Strategy and Foresight, (Laura Anna Costanzo and Robert Bradley MacKay,
eds.), Cheltenham, UK: Edward Elgar, 2009.

C. Markides: “Competitive Strategy Research’s Impact on Practice,” Handbook
of Research on Competitive Strategy, chapter 26, pp. 561-574, (Giovanni Battista
Dagnino, ed.), Cheltenham, UK: Edward Elgar Publishing, 2012.

C. Markides: “Disruptive Innovation at the Bottom of the Pyramid: What role can
western incumbents play?” Chapter 8, p. 167-178 in Peter Ping Li (ed.):

Disruptive Innovation in Chinese and Indian Businesses, New York: Routledge
2013.

C. Markides: “How Established Firms Exploit Disruptive Business Model
Innovation: Strategic and Organizational Challenges,” Chapter 7 (pp. 123-144) in
Nicolai Foss and Tina Saebi (eds.): Business Model Innovation: The
Organizational Dimension, Oxford University Press, 2015.

C. Markides: “Research on Business Models: Challenges and Opportunities,”
Chapter 5 (pp. 133-147) in Charles Baden-Fuller and Vincent Mangematin (eds.):

Advances in Strategic Management: Business Models and Organizations, Vol. 33,
Bingley, UK: Emerald Group Publishing Ltd, 2015.

C. Markides: “Maximizing Shareholder Value is the wrong thing to be pursuing,”
pp. 123-126 in Stuart Crainer and Des Dearlove (eds.): Dear CEQ, London:
Bloomsbury Business, 2017.

C. Markides, D. Oyon and M. Schnegg: “Using management control systems to
support agility,” Chapter 6 (pp. 85-98) in L. Heracleous and C. Prange (eds.):

AgilityX: How organisations thrive in unpredictable times” Cambridge
University Press, 2018.

Teaching Cases

US Competitiveness in Manufacturing (HBS case)
Asia’s Four Little Dragons (HBS case)

EEC Competitiveness in the World Economy (HBS case)
Unihorn plc (unpublished)

European Agronomic Institute (unpublished)

Nespresso S.A (1992).

Edward Jones (1999)

Nestle and the Multi-Beverage Machine Market (A), (B), (C) and Teaching Note
(2008)



Edipresse: Responding to a strategic innovation (A) and (B) and Teaching Note
(2008)

Monodor SA (A) and (B) and Teaching Note (2009)

Waitrose in 2008: The Growth Imperative (A) and Teaching Note (2009)
Reuters Market Light : A new business model in action (2009)

Shire Pharmaceutical Plc in 2008 and Teaching Note

Guardian News and Media in 2009: Responding to Disruptions in the Newspaper
Business

Circle Health in 2010: A Maverick Grows Up

Nayamed (A) and Nayamed (B)

UEFA 2015 (A) and (B): The Opportunities and Challenges of connectivity.
Turning Around KBC Bank 2008-2016 (A), (B) and (C)

TAG Heuer and the Connected Watch in 2017 (A), (B), and (C)—-case study
under preparation

Discovering Hands (A): the promise of early detection of breast cancer—case
study under preparation

Other publications

C. Markides, "Acquisitions, De-mergers and Sell-Offs: How to Become an Inside
Raider," Alumni News, Spring 1993, pp. 9-11.

C. Markides, "Business is Good?: Time for Change" Alumni News, Spring 1994,
p. 15.

C. Markides et al, Building Global Excellence, a Research Report sponsored by
the BOC Group and the CBI.

C. Markides: “Even lawyers need to think strategically,” European Counsel, 1:1,
September 1996, p. 18

C. Markides: “The right reasons for breaking up, “ European Counsel, 1:2,
October 1996, p. 18

C. Markides: “The Essence of Good Management,”_European Counsel, 1:3,
November 1996, p. 18




C. Markides: “Business evolution and the sources of competitive advantage,”
European Counsel, 1:4, December 1996, p. 18.

C. Markides: “Benchmarking our way to economic success,”_European Counsel,
January-February 1997, p. 18.

C. Markides: “Good marketing means convincing the customer,” European
Counsel, March 1997, p. 18.

C. Markides: “Soldiers with a mission but no passion,”_European Counsel, April
1997, p. 18.

C. Markides: “Preparing for the Unknown in Advance,” European Counsel, May
1997, p. 16.

C. Markides: “Creating the Innovative Organisation,” European Counsel, June
1997, p. 16.

C. Markides: “Successful Diversification,” European Counsel, July-August 1997,
p. 12.

C. Markides: “Escaping our Mental Models,”__ European Counsel,
September1997, p. 14.

ACADEMIC PRESENTATIONS:

"

C. Markides, "An Economic Explanation of Corporate Refocusing,
presented at the AUT/RES Conference, London, April 1992.

Paper

C. Ittner and C. Markides, "Hostile Takeovers and Management Resistance: The
Impact of Defensive Divestiture on Shareholder Value", Paper presented at the
British Academy of Management Conference, Bradford, September 1992.

C. Markides, "Diversification, Restructuring and Economic Performance," Paper
presented at the SMJ Special Conference on Restructuring, The Wharton School,
Philadelphia, September 1992.

C. Markides, "Causes and Consequences of Corporate Restructuring," Paper
presented at the Strategic Management Society Conference, London, October
1992.

C. Markides, "Diversification, Refocusing and Economic Performance," Paper
presented at the Academy of International Business Conference, Brussels,
November 1992.

C. Markides, "Why are Firms Repurchasing their Shares?--An Empirical
Investigation," Paper presented at SIM Seminar, London Business School,
London, November 1992.



C. Markides, "The Information Content of Share repurchases," Paper presented at
the British Academy of Management Annual Conference, Milton Keynes,
September 1993.

C. Markides, "Corporate Refocusing and Economic Performance," Paper
presented at the University of Nottingham, January 1994.

C. Markides and H. Singh, "Corporate Restructuring: Voluntary restraint or
external discipline?" Paper presented at the British Academy of Management
Conference, Sheftield, September 1995

C. Markides and D. Oyon, "Determinants of the Valuation Consequences of
International Acquisitions: Managerial and Strategic Factors,” presented at the
Academy of Management Conference, Cincinatti, August 1996

C. Markides and H. Singh, "Why do firms restructure?: Governance failure
versus organizational misfits,” presented at the Academy of Management
Conference, Cincinatti, August 1996

Wenyi Chu and C. Markides: "Management Control Styles in Diversified Firms:
Can Hgs Manage Different Divisions Differently?” presented at the 1996 BAM
Conference, September 1996

C. Markides and E. Larsen: “Imitation and the Sustainability of Competitive
Advantage,” presented at the Academy of Management Conference, Boston,
August 1997.

C. Markides and W. Chu: “Internal Differentiation within Diversified Firms,”
presented at the Academy of Management Conference, Boston, August 1997.

C. Markides and C. Ittner: “Defensive Divestitures,” presented at the Academy of
Management Conference, Boston, August 1997.

C. Markides and V. Papadakis: “What determines the effectiveness of Mission
Statements? An Empirical Investigation,” presented at the SMS Conference,
Barcelona, October 1997.

C. Markides and C. Charitou: “Strategic Innovation,” presented at the SMS
Conference, Orlando, Florida, October 1998.

C. Markides: “What are we missing in the diversification research,” presented at
the Academy of Management meeting, Chicago, August 1999

C. Markides and W. Chu: “The Management of Strategic Ambiguity in

Diversified firms,” presented at the Academy of Management, Chicago, August
1999.

C. Markides: “Strategic Innovation,” presented at Dartmouth College, April
2000.



Papers presented at the Academy of Management, Washington (2001),Denver
(2002), New Orleans (2005), Atlanta (2006), Philadelphia (2007), Anaheim
(2008).

C. Markides: Discussant, Harvard Strategy Conference, October 2007

C. Markides: “Disruptive Innovation,” presented at the University of Vienna,
December 2007.

C. Markides: “International Acquisitions and Value Creation,” presented at the
University of Bologna, March 2008.

C. Markides: “Designing Organizations to Exploit and Explore,” Harvard
Organizational Conference, December 2008.

C. Markides: “Business Strategy in the Global Age,” paper presented at the
London School of Economics, July 2010.

C. Markides: “How to avoid financial crises in the future,” paper presented at the
London School of Economics, November 2010.

C. Markides: “Disruptive Innovation at the BoP,” paper presented at the annual
Academy of Management Conference, San Antonio, August 2011.

C. Markides: “Good and Bad Strategies,” paper presented at the annual SMS
Conference, Miami, November 2011.

C. Markides: “Disrupting the Disruptor: How to enter new markets created by
disruption,” paper presented at the SMS Conference, Miami, November 2011.

C. Markides: “The challenge of teaching strategy to executives,” SMS
Conference, Miami, November 2011.

C. Markides: “How to exploit new markets created by business model
innovation,” SMS Conference, Miami, November 2011.

C. Markides: “Business Model innovation and Competitive advantage,” paper
presented at the annual Academy of Management Conference, Boston, August
2012.

C. Markides: “Research that achieves rigor and relevance,” presented at the
International Management Division Junior Faculty Consortium, Academy of
Management, Boston, August 2012.

C. Markides: “Business Model Innovation,” paper presented at the SMS
Conference, Prague, October 2012.

C. Markides: “Responding to Disruptive Business Models”, Nominated for the
SMS Best Conference Paper Prize, SMS Conference, Prague, October 2012.



C. Markides: “Why we need to learn from Outliers—and often fail to do so,”
paper presented at the SMS Special Conference, Geneva, March 2013.

C. Markides: “Business Models: A new frontier for Strategy research,” paper
presented at the annual Academy of Management Conference, Orlando, August
2013.

Hendrik Harren, Dodo zu Knyphausen-Aufsess and C. Markides: “Determinants
of the optimal organizational strategy in competing with two business models,”
paper presented at the SMS Conference, Atlanta, October 2013.

C. Markides: “Using Exercises and Games to teach Strategy,” SMS Conference,
Atlanta, October 2013.

C. Markides: “Business Model innovation and the evolution of industry
profitability,” paper presented at the SEJ special Conference, IESE, Barcelona,
November 2013.

C. Markides: “Ambidexterity and Business Model innovation,” paper presented
at the annual Academy of Management Conference, Philadelphia, August 2014.

C. Markides: “Innovation through corporate spinoffs,” paper presented at the
annual Academy of Management Conference, Philadelphia, August 2014.

C. Markides: “Research on business models and business model innovation,”
paper presented at the annual Academy of Management Conference,
Philadelphia, August 2014.

Shayne Gary, Erik Larsen and C. Markides: “Business Model Innovation and the
evolution of Industry Profitability,” Paper presented at the SMS Conference,
Madrid, September 2014.

C. Markides: “Business Model innovation: Value creation or Value Transfer?”
Paper presented at the SMS Conference, Madrid, September 2014.

C. Markides: “Digital Business Models and Incumbent Response,” presented at
the AoM Conference, Vancouver, August 2015.

C. Markides: “Elevating our understanding of organizational performance,” Panel
Discussion at the SMS Conference, Denver, October 2015.

C. Markides: “Mergers, Acquisitions and Divestitures: Reconfiguring resource
bases for value creation and growth,” panel discussant at the SMS Conference,
Denver, October 2015.

Co-Chair of the BPS Junior Faculty Consortium, Academy of Management
Conference, Anaheim, August 2016



C. Markides: “Determinants of the environment monitoring intensity and its
impact on firm’s innovativeness” presented at the SMS Banff Conference, June
2017

C. Markides: Determinants of the optimal organizational strategy in competing
with two business models,” presented at the AoM (Atlanta, August 2017)

C. Markides: Grand Challenges in Management, panel discussion, AoM Atlanta,
August 2017.

Chair of the BPS Junior Faculty Consortium, Academy of Management
Conference, Atlanta, August 2017.

C. Markides: New perspectives in Globalization, panel discussion, SMS
Conference (Houston, October 2017).

C. Markides: “Imitation, Strategy Convergence and the erosion of Industry
Profitability,” paper presented at the University of Cyprus, March 2018

Daniel Oyon, Mael Schnegg, Tony Davilla and C. Markides: Determinants of
environment intensity and its impact on firm’s innovativeness, presented at the
Banff 2017 SMS Special Conference, June 2017.

C. Markides: “Business Model Innovation and the Evolution of industry
profitability,” presented at the SMS Conference, Paris, October 2018.

Mael Schnegg, Daniel Oyon, Tony Davilla and C. Markides: “Monitoring the
Environment: A multiple case study,” presented at the Frankfurt 2019 SMS

Special Conference, June 2019

M. Schnegg, D. Oyon, C. Markides, and T. Davila (2020): “Tools and processes
to monitor changing environment: A multiple case study,” presented at SMS
London, October 2020.

C. Markides (2021): “Managing multiple business models: The role of
interdependencies,” paper presented at the University of St Gallen, Switzerland,
March 2021.

ACADEMIC ADMINISTRATION:

(1) Associate Editor, European Management Journal, 1999-2008

(2) Editorial Board: Strategic Management Journal (1996-2021), Academy of
Management Journal (1998-2021), Journal of Strategy and Management,
Academy of Management Perspectives, and Sloan Management Review

(2006-2022)

(3) Conference Co-Chair: British Academy of Management Conference,
London, September 1997.



(4) Director: Accelerated Development Programme, 1993-1996.
(5) Organized the Stockton Lectures 1994, London Business School

(6) Chairman of the Strategy Department, LBS, August 1999-2002; August
2006-August 2009; March-August 2023.

(7) Conference Co-Chair: Strategic Management Society (SMS) Annual
Conference, London 2020

OTHER ACTIVITIES:

Non-Executive Director: Amathus (U.K.) Ltd, 1997-2005;

Reviewer for: AoM Conference 1991, 1992, 1993, 1994, 1997, 2000-2005;
Academy of Management Journal, Academy of Management Review; British
Journal of Management; International Journal of Industrial Organisation; Journal
of Forecasting; Journal of Management Studies, Cyprus Journal of Economics;

Strategic Management Society; Nuffield Foundation; and the ESRC.

Member of the "Academic Board" of the Cyprus International Institute of
Management CIIM 2008-Now.

Participant at the World Economic Forum, Davos (1999-2003); 2012, 2013.

Member of the SMS Board of Directors, 2013-2019.

March 2023



